





DH 301 Clinic Practice I
The Canadian Academy of Dental Health and Community Sciences
Gurleen Kaur
June 16, 2023
Journal Two 
Program Outcome: Communicator & Collaborator
Faculty: Ms. Smith















To prepare graduates that effectively communicate and collaborate with clients, substitute decision-makers, communities, and other professionals.
Read the article “An Overview of health behavioural change theories and models: Interventions for the dental hygienist to improve client motivation and compliance.”
· Reflect on your communication with clients and discuss client belief/value modification using approaches identified in the article.
· Further, explain how you can overcome the challenge.

Reflect on your communication with clients and discuss client belief/value modification using approaches identified in the article.
As a dental hygienist, it is very crucial that we have excellent communication skills. Communication is the key in building effective relationship and trust with your clients. Moreover, to deliver optimal dental care to the client, we must communicate and collaborate with them productively. We must understand that every client comes from a different background. They have personal beliefs and values. Therefore, strategy to communicate should be adapted according to individual needs. “The chief goal of dental hygienists is to improve the oral condition of their clients while promoting health and preventing disease” (Collins 2011 p.109). As a dental hygienist, it is our duty to evaluate patient’s circumstances, identify potential obstacles. After this, we must use our knowledge of different behavioural theories and apply them successfully to help the client in achieving their dental health goals. Sometimes, there will be barriers while delivering oral health care. But with the use of correct communication strategy, we can overcome those barriers and inspire our clients to make positive changes. 
The best communication theory to inspire client is health belief model. This model helps in improving the client’s compliance. As it states that “informed people make good decisions” (Collins 2011 pg.111). For example: If we will inform our client about the risk of smoking and benefit of quitting smoking. They might show interest in changing their behaviour. And, if they feel that there are barriers that are stopping them, we can help them overcome those barriers by communicating and motivating them. Similarly, if we will tell them about the importance of using inter-dental aids for effective oral hygiene care, there is possibility that they could start using inter-dental aids for their better oral health. 
Another communication strategy that I found to be influential is motivational interviewing. We should always indulge in open-ended conversation. If our client is telling any oral-hygiene regime that he is following, we must appreciate them and motivate them to continue it for better results. And if they are having any concern, we must address them and teach them how to become more productive by showing the right method. For example: sometimes people say that they are brushing twice a day, still they feel they are lacking good oral health. The barrier can be their wrong technique. We must teach them correct brushing technique and appreciate them for their efforts.
Further, explain how you can overcome the challenge.
Sometimes, client do not want to change their old habits. Non-compliable clients can be a challenge for dental hygienist. One of my clients was brushing only once day and not using any interdental aid. The amount of calculus that he had was unimaginable. Throughout the treatment, I was trying to motivate him to start brushing twice a day and use any interdental aid by showing positive effects. I showed him visual aids that how all these factors led to a good oral health. In the re-care appointment, he himself admitted that he is seeing a good change in his oral health after he adapted new oral hygiene routine of brushing twice a day and flossing twice a week. I feel that we must listen to our client’s concerns and then motivate them, but we should never force them. At the end, it is their decision. But we must try our best to educate our clients by communicating in a positive manner and appreciating their little efforts. 
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	Criteria
	Meets Expectations - Successful (S)
	Below Expectations - Unsuccessful (U)
	S / U

	
Content
	· Describes the topic with sufficient detail.
· Usually focuses on important information and details.
· Usually identifies key points / relationships between ideas.
· Explanations are sufficiently focused and developed, and usually logical.
· Usually supports ideas with sound rationales and/or relevant evidence (including references).
· Demonstrates an adequate level of critical thinking ability.
· Relates the topic to previous experiences and/or to dental hygiene theory and /practice with adequate depth.
	· Does not describe the topic with sufficient detail.
· Does not focus on important information or details.
· Often fails to identify key points / relationship(s) between ideas.
· Explanations are often tenuous and vague, not fully developed, and/or not logical. 
· Provides little or no support or rationales for ideas (including references).
· Demonstrates some, but limited, critical thinking ability.
· Does not relate the topic to previous experiences and/or to dental hygiene theory and /practice.
	

	
Communication
	· Generally, uses a fluid style of writing that informs and convinces. 
· Usually uses professional terminology.
· Usually, sequences ideas logically.
· Uses English language conventions in a satisfactory manner; may include some weaknesses, but no meaning is lost.
	· Demonstrates a lack of coherency and clarity in the writing.
· Limited or no use of professional terminology.
· Ideas not logically sequenced.
· Often fails to integrate English language conventions and /or meaning is lost
	

	Faculty Name: 
	Overall Grade
	S / U



